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We at Stokes have been busier than ever with 
Social Media – not only for our marketing 
clients, but for our large Public Outreach 
teams. Social media has transcended the 
world of high school cliques and college 
freshmen seeking roommates into the world 
of Big Business. 

As marketing professionals with decades 
of experience in the transportation and 
construction industries, Stokes has always 
been proud to be on the cutting edge of 
new technology and strategies – and social 
media marketing is no exception. From 
the well-attended outreach fairs in Virginia 
for the I-66 Outside the Beltway Project 
to the Maryland Purple Line’s up-to-the-
minute construction updates, we take full 
advantage of all that Social Media has to 
offer the marketing world and bring that to 
our clients.

We are ready to greet this Summer ’s 
transportation and construction projects’ 
needs head-on with the latest proven, 
successful Social Media strategies and all that 
entails, be it video, photo or written content. 
Partner with us to achieve excellence in 
Public Outreach, Marketing & Advertising 
and Construction Support Services.

Joanne M. Stokes, President

As professionals offering a service, we should 
approach all marketing a little differently 
to achieve success. Unlike the case with 
physical product sales, we are not utilizing 
the various social networks to build product 
recognition. We are, however, looking to 
build brand recognition – by presenting 
information in digestible portions. Over 
the last few years the use of social media 
has grown from a handful of influencers to 
an important tool for every professional. It 
need not be a daunting mountain to climb; 
it can be easy and even entertaining when 
done right. In some ways the goal is to build 
a network that recognizes you and your 
organization’s expertise; a network that will 
call on you when they need your help. Some 
people in our industry have amplified their 
persona as the “Rail Line” or “Construction 
Lighting” experts, for example. A good social 
media strategy will help build such a persona 
for your company or organization.  

6 Keys to Successful  
Social Media 
Engagement:

Most plans we help develop 
have multiple layers of goals.

1. Understand your audience.

2. Define your goal – is it to be an expert  
 at widgets or some other product?  
 Is it to promote your company? 

3. Develop content that supports your goal.

4. Consistency and frequency – these are  
 important in our fast-paced world  
 where news is quickly disseminated.

5. Measure – develop matrixes that  
 define success and crack the Key  
 Performance Indicators (KPI).

6. Adjust and refine your plan  
 until you reach your goal.

Message from 
the President

The Role of Social Media in the  
Professional Services Industry

Refining your social media strategy should include appropriate sharing, commenting, 
etc. It may or may not include advertising. Facebook, Instagram and other platforms 
have complex advertising capabilities that can truly target your ad placement direct 
to your ideal client or customer. This targeting helps deliver your message to the right 
people at the right time - and it is a lot more cost effective than you may think.

Social video generates  
12 TIMES more shares than  
text and images combined.

Source: wordstream.com/37Staggering  
VideoMarketingStatisticsfor2018



LinkedIn — Are you in or out?
Are you linked IN? If you’re not, you are missing OUT! LinkedIn is a powerful way to strengthen and maintain your business 
relationships. Even more than that, it is a place to let people know your area of expertise and even highlight what you’re 
passionate about. Would you rather work with someone that may-or-may-not understand the service you need, or 
someone who is passionate about it? A great example of this principle in action is my good friend David; he is without 
a doubt one of the leading train line experts in the Northeast, if not the country. His passion is on display as he attends 
and writes about every rail seminar or organizational meeting that he attends with enthusiasm. I know on more than 
one occasion when I was wondering about a rail project, he was the first person that I went to for answers.  

Of course, using any social media platform has its best practices. We have had the fortune of seeing the platform 
grow and help develop a picture of success. A few questions we hear often are: How often should I post?  How 
much content do I need to create to be successful? How do I build my network?   

All of these take some level of commitment, so be prepared to dedicate a little time. My first suggestion is 
to dedicate specific times with limits to be social. My second is to take advantage of opportunities when 
you can, such as when you are at industry events. Building your network is a gradual, day-by-day process. I 
meet people regularly in the course of business. When I get back to the office, I send them a connection 
request on LinkedIn while our meeting is still fresh in mind. I am also a bit picky; I want a network of quality 
connections – not quantity. 

Content is King! 
Developing or reposting good content is the most important key to meaningful engagement.  

Video is the most impactful tool for engagement; quality photos and messaging are next in the power structure with a well-written story bringing 
up the rear. When writing a longer post keep in mind how it will be truncated and make sure to lead with a powerful sentence. I suggest a journalistic 
approach, in which the first two sentences tell the story even if that is all you read. The rest will broaden and add details to the story, and the viewer 
can enjoy the full depth of the story if they so choose. Remember, the average person has a short attention span, so say it and say it wisely so they’re 
hooked and keep reading.

The effort it takes to create video for social media is considered time well spent because of the potential viral exposure of quality programs. Social 
media videos are short, to the point and powerful, most being under one minute. In fact, a video post to an Instagram profile is actually limited to no 
more than one minute in length. Another aspect that is important to consider when marketing is the graphic elements of social media video since 
most people have the sound off when scrolling through. We typically use a lot of text over video and mixed graphics. This helps tell the story faster. 

Check out these examples of Stokes Creative Group’s videos:

© 2019 Stokes Creative Group Inc. All Rights Reserved.

Purple Line Transit Partners - Tunnel Breakthrough!

Route 295 – Building and Opening Ramp D

I-66 Outside the Beltway – November 2018

This video captures 
the excitement of the 
controlled tunnel blasting 
on the Purple Line Project. 

The magnitude of the planning and execution of the 
Outside the Beltway project is evident in this film. The 
dynamic video was made with educational purposes in 
mind, and a wide range of projects-within-the-project  
were covered  in this short video, all with an artistic eye.

A combination of aerial 
and ground footage gives 
an overview of the tunnel 
opening earlier this year.

All Stokes’ professional technicians are 
OSHA trained, TWIC and SWAC certified.

Chamber of  Commerce Southern  

New Jersey panel discussion on  

The Changing Role of Women in  

the Worforce. #Stokescg
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Beware of Spellcheck
Social media has the pressure of immediacy – requiring comments faster then the speed of electrons. But, 
wait! Take a breath and double check before you hit send – these are words to live by on all levels. I am sure 
you have seen tweets from people that should have known better become a story all their own. You can 
avoid this bad habit by taking a breath, re-reading your post for clarity and grammar, and taking a fresh look 
after a minute or two of rest. Ask yourself, “Is this really conveying what I had in my head? Is the spelling 
correct or has autocorrect made me look bad?”  Remember, once you hit the the button it’s out there, and 
not every platform allows you to edit.

As a suprise challenge, we have hidden four mistakes on this page (not counting the Prooftrsfz, 
Poopread to the left).

For more info about social media or the answers to the challenge, email CStokes@stokescg.com. 

Video Marketing Stats for 2019  
1. In 2018 85% of all internet users in the US watched online  
 video content monthly on any of their devices.

2. 54% of consumers want to see more video content from  
 a brand or business they support.

3. 87% of marketing professionals use video as a marketing tool.

4. Videos are a consumers’ favourite type of content to see from a brand  
 on social media.

5. Companies are increasingly relying on video marketing to increase their  
 sales, to build brand awareness and to keep their customers informed.

Source: https://www.oberlo.com/blog/video-marketing-statistics

NJ Transit’s  
“Move Ahead With Us” 
Receives Gold Telly Award

New Faces to the Stokes Team 

Business Development Associate Justin T. Williams, 
a recent graduate from the University of Delaware, 
comes to Stokes with some impressive credentials 
under his belt. Justin was part of the Philadelphia Eagles 
marketing team during they’re first ever Super Bowl LII 
winning season and was an employee of the Flyers 
marketing and community relations departments that 
won the “Best Sports-Related Social Media Webby 
Award” this past year.

Seasoned Graphic Designer Alan C. Carroll joins 
Stokes from the Philadelphia area. Alan has created 
strong brands with engaging content for industries 
running the gamut from engineering and planning 
firms to manufacturing companies to unique local 
retailers. Alan produces outstanding visuals in both 
digital and print media.

Justin T.
Williams

Alan C.
Carroll

See the video here! 
Steve Gonski coordinates the video shoot.

Congratulations to NJ Transit and  
Stokes’ Production Team! Video Producer  
Steve Gonski and team are very proud 
of this award-winning short recruitment 
video, the result of a successful partnering 
with Jeff Antman and team from NJ Transit.


