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At this small outreach office, Stokes 
members greet visitors, explain the LIRR 
Expansion Project and occasionally even 
help commuters find train information.  

For more information on the LIRR 
Expansion Project, please visit the project 
website at www.amodernli.com.

Floral Park 3rd Track Project. 

In an effort to ensure smooth public 
involvement efforts, including bi-lingual 
support, Stokes Creative Group, Inc. 
(Stokes), joined the Gannett Fleming/ 
AECOM team.  We’ve provided support 
with the initial messaging to the project 
website; bringing the thoughts and 
visions of the teams involved to fruition, 
including LIRR, MTA and the Governor’s 
office.  

Additionally, our team is also responsible 
for maintaining and staffing the ongoing 
Project Information Center located at the 
Mineola Train Station. 

Imagine this... you have 48 hours to 
hold six public scoping meetings in 
four locations with more than 1,000 
people attending to show support for or 
disapprove of a massive rail expansion 
project. Oh, and don’t forget, you have 
to bring thousands of printed pamphlets 
and sheets with information, hundreds of 
nametags, pens, surveys and almost 100 
display boards. 

Now if that isn’t enough to make you 
sweat, nothing will. This seemingly 
stressful scenario was handled with ease 
by our team who assisted with the public 
scoping meetings for the Long Island Rail 
Road Expansion Project from Hicksville to 

¿Quieres viajar en el tren? Do you want to ride the train?

https://www.stokescg.com
https://www.stokescg.com


Try Running a Mile  
  in her high heelsMessage

from the 
President

A new and improved 
StokeS Creative Group, inC., 

WeBSite!

Stokes is having an incredible 
summer working for the 
transportation and construction industries. 
New and exciting projects are popping 
up all over the Eastern Seaboard, from 
the new Long Island Rail Road Expansion 
Project to the annual New NY Bridge 
public meeting to FCP3 in Florida… Stokes 
is ready, willing and able to exceed our 
clients’ expectations!

I recently had the pleasure of speaking on a 
panel for WTS in Florida: A Walk in her Shoes. 
I was delighted to help with the cause and 
the turnout of both men and women at the 
event. I am honored to have been chosen 
to share my success story with those of 
other prominent female industry leaders. I 
started this company 30 years ago with a 
camera and a dream, and I encouraged all 
those in attendance to pursue their dreams 
and let nothing stop them. I encourage our 
clients and friends in the industry to do the 
same, and if your dream has to do with a 
challenging project, don’t forget to get the 
best help possible public outreach support 
from Stokes Creative Group, Inc.

In this issue of our newsletter I have the 
pleasure of introducing several new hires 
to the Stokes’ team – we are committed to 
continuing to expand our resources in all 
our office locations to serve you better: 
New Jersey, New York, Maryland and 
Florida. Call Stokes, the industry experts, 
for all your public outreach needs. 

Happy Summer!

Joanne M. Stokes, President

(L to R): WTS Central Florida Chapter President Virginia Whittington, Moderator Amanda 
Day, and Panelists: Lois Bollenback, Tawny Olore, Viviana Janer, and Joanne Stokes.

On Thursday evening, April 21, The Central Florida Chapter of WTS 
brought together some of the most prominent women leaders in the 
transportation field for a panel discussion titled “A Walk in Her Shoes.” 
The goal was to raise awareness of women’s issues and collect “work 
shoes” for women who need them. The discussion was to answer the 
questions: How did you get to where you are in your career? How did you 
overcome obstacles? How can women attain more leadership positions? 
Panelists include our President, Joanne Stokes; the Honorable Viviana 
Janer, Osceola County Board of County Commissioners; Tawny Olore, 
Program Management Consultant FLDOT; and Lois Bollenbeck, Executive 
Director River to Sea Transportation Planning Organization.

To further get to know each of the panelists better, additional questions 
included: 

• If your career journey was a movie, book, TV show and/or   
 sports/public figure – what would it be and why?  

• How did you decide to pursue the career that you are working  
 in today? What attracted you to the work you do today?

• How do you build a good team? Can you share a book   
 that you read that helped you?

Joanne proudly shared that she started her business with a camera and 
a dream. She knew it would take a lot of hard work, but by pursuing 
opportunities throughout the years, it has made her business grow to 
the success it is today. Joanne employs many women at Stokes and she 
spoke about how she has always tried to “foster family” over the years, 
including allowing working mothers to bring babies into the office on 
occasion. Thank you to WTS Central Florida Chapter for inviting Joanne to 
participate in this event.



Camden Waterfront
Neighborhood Development Initiative

sam capri
chief operating officer i nj
A former senior construction management 
executive, Sam joins the upper management 
team to assist operations with efficiency.

deirdre gray
executive assistant i nj
With twenty years of experience in Marketing, 
Sales and Administrative support, Deirdre brings 
a wealth of experience to the team.

samir marfatia, m.a.
web developer i nj
Experienced IT professional and Internet 
Marketing professional. Samir has technical 
proficiency in a variety of software.

justin williams
intern i nj
Justin joins Stokes Creative Group, Inc., as an 
intern––assisting business development with 
research and sales.

mike epperson
videographer / editor i nj
12 years of experience in film production and 
editing. Mike possesses the skillset to turn 
film footage into a masterpiece. 

shaquanna shields, m.a.
public outreach specialist i md
“Shaq,” a media relations and communications 
specialist, has excellent writing and multicultural 
messaging skills to assist with public outreach.

thad joseph, j.d.
public outreach specialist i fl
Thad brings over 19 years of experience in 
management, diversity and inclusion for 
various public and private projects. 

Not Your Average
   Art Gallery

We’ve often been told that 
many of our photos are 
captivating and artistic, so 
on Tuesday, April 12, 2016, 
as the first day of the annual 
NJ TransAction conference 
in Atlantic City, NJ, wrapped 
up, we took the opportunity 
to host our very own pop-
up art gallery at Chickie’s & 
Pete’s restaurant. The theme 
of the invite-only event was 
“The Art of Construction,” 
which showcased large-
display photos on easels 
around the room for the 
conference attendees to see. 
Additionally, a 30x40 high-
resolution (50 megapixel) 
aerial shot of the New NY 

Bridge (Tappan Zee) was on 
display, taken by Zac Stokes. 
Two of our photographers 
were on hand to answer the 
many intriguing questions 
from guests about their work, 
as well as receive many kind 
compliments. The event was 
a huge success because it 
gave us an opportunity to 
share our talented photos 
with fellow transportation 
and construction industry 
professionals, mingle and 
network with new friends and 
enjoy food and laughs with 
more than 60 guests. Thank 
you to all who attended our 
pop-up art gallery. 

Stokes Creative Group, Inc., recently expanded our resources to 
serve you better with the addition of the following new members 
to our team of professionals in our four office locations.

Camden is undergoing one of the largest rebirths this state has 
ever seen, and Stokes is thrilled to be a part of this dynamic 
change. With many new businesses moving into the city and 
the major redevelopment of the waterfront, neighborhoods 
are changing and growing at a rapid pace and Camden has 
been proactive with planning and executing the revitalization 
of their city.

As part of the STV team working on the Camden Waterfront 
Neighborhood Development Initiative, Stokes is reaching out 
to the public in the surrounding neighborhoods—bringing the 
issues and questions to residents and getting their feedback 
on their needs and wants in regard to transportation in their 
communities. Through public meetings, surveys and visual aids, 
Stokes is assisting STV, the City of Camden and Cooper’s Ferry 
Partnership in building a consensus to assist in the planning of 
this rich and vibrant city.

We look forward to the positive changes in transportation, 
education and the economy that Camden has in store for its 
future and we’re excited to be a part of that positive change.
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Stokes Creative Group, Inc., continues to support the extensive 
outreach efforts on the New NY Bridge project to replace the 
Tappan Zee Bridge as construction efforts rise high above the 
Hudson River.

This spring, Stokes worked closely with project engineers 
to develop several educational display boards depicting the 
design, construction, and features of the new bridge’s colossal 
main span. The informative displays illuminate the bridge’s stay 
cable system as well as the innovative jump forms being used to 
build the main span towers. 

The boards were unveiled at the project’s Annual Public Meetings 
in Westchester and Rockland counties, which were coordinated 
by the Stokes team. Our production experts developed a seven-
minute narrated video for the meetings that highlighted the 
latest efforts on the Hudson River and featured interviews with 
several key project team members.

Stokes worked closely with the New York State Thruway Authority 
to announce the Tappan Zee Bridge’s transition to cashless 
tolling this spring, after months of preparation. Additionally, 
our team produced and developed several overhead maps and 
diagrams to help commuters understand the shift in traffic as 
the bridge’s toll plaza was demolished.

The successful events of early 2016 followed our consistent 
efforts to keep the public informed. Our team continues to 
create and distribute press releases, weekly articles, aerial 
photography, media events, bi-weekly photography updates, 
monthly newsletters and quarterly magazines for the New NY 
Bridge project. To learn more, visit www.NewNYBridge.com.

Keeping the Public
Engaged, Informed & Educated

Back on the
  Bike & Pedestrian Path 

Social Success 
  in the Sunshine State
Everyone knows by now that utilizing social media is an integral 
component for successful modern-day marketing efforts. 
Recently, our social media expert Nicole Pace drew upon her 
extensive social media and content marketing knowledge and 
experience to help develop and grow a strong social presence 
for the bi-annual FCP3 Conference in Orlando, Florida. The FCP3 
(Florida Council for Public Private Partnerships) provides a central 
forum for the exchange of ideas and shares research to further 
educate and develop relationships between the public and 
private sectors. Nicole established channels for the conference on 
Twitter and Instagram and developed appealing, weekly content 
to increase conference awareness and promote attendance. 
Each message was custom crafted for those platforms, including 
FCP3’s Facebook and LinkedIn accounts. To extend its reach, each 
message contained many industry-related hashtags to help others 
find the information. The campaign was a success with each of 
the channels growing followers, and, most importantly, SEO when 
searching for the conference or FCP3 in Google. Stay connected 
with the bi-annual FCP3 Conference by following @FLcouncilP3 
on Twitter and Instagram.

Repeat business from satisfied clients is one of the best testaments 
of our “clients first” philosophy. We were ready and eager to 
work on our second bike and pedestrian plan with our friends 
at The RBA Group (recently merged with NV5), this time for the 
Borough of Metuchen, NJ. Since our first NJDOT project with them 
in the Borough of Bay Head, NJ, was such a success, replication 
for another project wasn’t complex at all. Our communication 
and web development experts established the project website 
www.metuchenbikewalk.com which includes a project survey 
and upcoming events for the public to participate in during the 
planning phase. Our outreach specialist assisted RBA with the 
public visioning workshop and data collection and input. The plan 
is due to wrap up this fall, so stay tuned to the website for more 
information about this great project.

https://www.stokescg.com
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https://www.youtube.com/stokescreativegroup
http://www.youtube.com/user/stokescreativegroup
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